


Play a game 
while you wait!



Leveraging Free 
and Low-Cost 
Technology

Jonathan Gates – Assistant Director, Kent State 
University and President, Ohio Transfer Council

Melissa Frederick – Senior Business Systems 
Analyst, University System of Georgia – GA 

Transfer

Penny Overcash – Senior Program Manager, 
University System of Georgia – GA Transfer



A little about me

• B.A. and M.A.Ed. from The University of 
Akron

• Working on Ed.D. at Kent State University

• Working at Kent State since June 2020

• Nearly 7 years experience in Transferland

• Started on Ohio Transfer Council’s 
Executive Board in 2018



How many roles 
are you currently 
juggling?



Start with the 
Basics

• The human approach

• Empathy and personalization are important

• Relatability > Robotic

• Keys to improving personalization



Frequency preferred by 
undergraduate students

LETTER – MONTHLY –
85.1%

EMAIL – WEEKLY –
71.5%

PHONE CALL –
MONTHLY – 48.5%

TEXT MESSAGE –
WEEKLY – 43&

SOCIAL MEDIA –
STUDENT 

EXPERIENCE DIFFERS

From Tudor Collegiate Strategies



Non-
Basic 
Tools

Most popular with traditionally 
aged students – Instagram, 
TikTok, and YouTube

Less popular with traditionally 
aged students – Facebook, X 
(Twitter), and LinkedIn

New tools with promise –
Discord, Reddit, WhatsApp 
(international students)



Storytelling

• Students are drawn to stories

• Can be done on any platform

• Consistency is key

• Be heavy on graphics



Respectful Frequency

Reach out and respond 
often

1

Respect wishes of 
students

2

Utilize more than one 
method of 
communication

3



A little about us

• Working in Higher Ed for 8 
years

• Previously Assistant Registrar 
and Transfer Evaluator, 
University of West Georgia

• B.S. Troy University

• M.Ed. Valdosta State 
University

• Post Secondary Transfer 
Certificate in Leadership 
University of North Georgia

• Currently, Ed.D. Columbus 
State University

Melissa Frederick

Sr Business Systems 
Analyst, GaTransfer, 
University System of 
Georgia, System Office

Penny Overcash

Sr Program Manager, 
GaTransfer

University System of 
Georgia, System Office

• Working in Higher Ed 
technology for 21 years

• Specializing in technical and 
business documents and  
public relations

• Master of Science – Southern 
Polytechnic State University

• Post Secondary Transfer 
Certificate in Leadership 
University of North Georgia



Who is GaTransfer?
THE TEAM:

Lisa Baldwin, Director

Penny Overcash, Program Manager

Melissa Frederick, Sr Business Systems Analyst

PARTNERSHIPS:

University 
System of 

Georgia 
(USG)

Technical 
College 

System of 
Georgia 
(TCSG)

Georgia 
Independent 

College 
Association 

(GICA)

Georgia 
Student 
Finance 

Committee 
(GSFC)

Georgia 
Department 
of Education 

(GaDOE)



Key Transfer 
Courses

View Potential 
Credit 

Acceptance

www.gatransfer.org

Institutional 
Matches



Exam to College Course Tool



Communication



facebook.com/GaTransferCredit

twitter.com/GaTransfer

instagram.com/gatransfercredits

linkedin.com/company/gatransfer

@gatransfercredits@threads.net

Connect with GaTransfer



Social Media Accounts

College or 
University

Division

DepartmentDepartments & Divisions need 
to support what the college or 

university is pushing out 
through social media.

Main Goal
Educating 
Students



Social Media Tips

Follow your institution, division & 
departments on campus

Follow student-led institutional 
organizations

Follow educational agencies (i.e., 
state, county, local high schools, etc.)

Information to Share:
• Academic Calendar Info
• Important Dates

• Registration
• Apply for Graduation

• Upcoming Deadlines
• Withdraw Deadline
• FAFSA Apps and 

Acceptance
• System Maintenance
• Orientations
• Preview Days
• Tours
• Campus Events
• Student Job Fairs

Be Transparent with Students



GaTransfer Social Media
Following:



Social Media Tips

Use products supported by your institution, such as Adobe:

Bonus Freebie:



Social Media Calendar

Note: Not all social media accounts have a schedule-ahead option
• Suggest creating a social media calendar, I use Outlook 



Social Media Analytics
Facebook Instagram



Social Media Analytics
analytics.twitter.com

https://analytics.twitter.com/


Social Media Analytics  – Google Analytics

GaTransfer: 2023



Q&A

Doing something cool 
at your institution? Let 

everyone know!

Insert QR 
code here



Thank 
you!

Jonathan Gates –
jgates19@kent.edu

Melissa Frederick –
melissa.frederick@usg.edu

Penny Overcash –
penny.overcash@usg.edu



3389
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